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48.6% were unable to name a role
or felt that there was no role

" Preliminary codes were developed with the
first 200 responses. They were reviewed,
revised, and applied to all responses.

*No diagnosis but caregiver of someone with
chronic condition

Partner Organizations Conclusion

—— " Through crowdsourcing, we identified several areas where the public felt digital media should be used in arthritis management.
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CAPP%ACPP = This survey also uncovered gaps in the awareness of arthritis prevention and treatment, and the perceived role of digital media.
Canian oo Paris s " These areas present opportunities for future knowledge translation endeavours.
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